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SEPHORA Prize: Brand Application Form

Important: All information, documents, and materials submitted by applicants in connection
with the Sephora Prize Brand Application Form (the "Application Information") are treated as

confidential and are used exclusively for the purpose of evaluating the application and managing
the selection process.

The Application Information is accessed only by Sephora, which is bound by appropriate
confidentiality obligations. The Application Information will not be disclosed to any third party
outside this evaluation perimeter, nor used for any commercial purpose unrelated to the Prize,
without the applicant's prior written consent.

By submitting an application, the applicant acknowledges having read and understood the
present clause and the Rules of the Sephora Prize, available here

IMPORTANT: If your brand has no products industrialized and commercialized, your
application will not be considered.

1. Eligibility Check (Mandatory)
Please answer all questions below. Responses are required in Yes/No format.
Company & Product Eligibility

o Doyou have a legally registered entity in the European Economic Area (EEA), Monaco,
Serbia, Switzerland, United Kingdom, or Tlrkiye?

o Yes
o No

e Do you have at least one industrialized and commercialized product under your brand?
o Yes

o No


https://www.sephora.fr/on/demandware.static/-/Library-Sites-SephoraV2/default/dw41b1e8bc/LP/2026-incubation-prize/1185650_080626.pdf

e Areyour products currently compliant, or in the process of obtaining compliance, with
applicable cosmetic regulations within Sephora’s Retail Network in Europe?

o Yes
o No

o Ifno, please elaborate (formula/packaging-artwork):

e Do you have an established brand identity (brand name, positioning, visual identity)?
o Yes
o No
e Do you own or have you applied for trademark protection in the EU, UK, and/or Tirkiye?
o Yes
o No

o If so:where?

Market Validation Do you currently have any form of market validation? Examples may include:

e Repeat purchase performance

Community engagement and audience growth

Organic acquisition efficiency

Customer demand signals

Product testing or consumer feedback

Other:

Please select all that apply:
e Yes-we have generated sales
e Yes-we have an engaged community (e.g., social media audience, waitlist, newsletter)
e Yes-we have conducted product testing and/or received customer feedback

¢ No-we do notyet have market validation



2. Qualification Question (Mandatory)
Please provide details regarding your market validation. Examples may include:
e Revenue metrics (including early-stage performance)
e Customer retention or repeat purchase indicators
¢ Community engagement metrics
e Customer testimonials, reviews, or before/after results
¢ Organic demand signals (e.g., social media traction, inbound requests, waitlist growth)

e Producttesting outcomes or consumer feedback

3. Commercial Traction

When did the commercialization of your product(s) start?

Which of the following best describes your current level of traction? Please indicate your trailing
12-month revenue (EUR)

e £0-Pre-revenue but validated (testing, feedback, waitlist, community traction)
o €1K-€100Krevenue

e €100K-€500Krevenue

e €500K+ revenue

This information is used for internal evaluation purposes only and does not independently
determine eligibility.

4. Go-To-Market Strategy
What have you implemented regarding customer acquisition and conversion strategy?

e Paid Social



e Organic Social
e Influencer Marketing
e Retail/ Physical Distribution

e  Other (Please specify):

Please share your biggest success in this area.

Please list your current points of sale, retail partners, distribution channels, and countries of
distribution.



5. Required Submission Materials

As part of the application process, applicants must provide the following materials and
supporting documentation (only PDF and JPEG files). Please check all that you will submit:

A. Company & Team Information

e Corporate Presentation (founders and/or Team Overview, board, shareholders, logistic
structure, etc.)

e Key contact information: founder name, founder/key contact email address, brand
country of origin, brand website, brand social media accounts

B. Brand Presentation
. Elevator Pitch

e Brand Presentation (target consumer profile, market opportunity and white space, brand
storytelling, brand identity, unique value proposition, etc.)

C. Product Presentation
e Product Presentation
e  Product Photography, Branding Assets & Visual Materials
Business & Commercial Information
¢ Business Model & Revenue Generation Strategy
o Key Business Metrics, including:
o Annual Revenue by country and growth performance
o Distribution Channels & Key Retail Partners
o Customer Base & Market Traction
o Financial Projections (2-3 years)
o Previous Funding Rounds / Capital Raised
Legal & Corporate Documentation
e Company Registration Documents
e Articles of Incorporation
¢ Regulatory and Compliance Documentation (at least artwork as a PDF file)
e Trademark Information (if applicable)

Additional Information Sephora reserves the right to request additional supporting
documentation or clarification during the evaluation process.

Applicant Declaration:

|:| | have read, understood, and accept the Rules of the Sephora Prize, and certify that all



information provided in this Application are accurate, complete, and not misleading. Any false,
inaccurate, orincomplete information may result in my disqualification as provided for in the
Rules of the Sephora Prize, without prejudice to any other remedy available to Sephora.



